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These guidelines should be used by any project receiving a Heritage Places strategic initiative
grant from The National Lottery Heritage Fund.

About Heritage Places

The National Lottery Heritage Fund is investing up to £200million in places across the UK to put
heritage at the centre of local approaches that improve people's connection to where they live,
work and visit.

Acknowledging your grant  

Grantees must not produce their own identity for a Heritage Places project. Our standard
Heritage Fund Acknowledgement toolkit should be used. The toolkit outlines how
acknowledgement should be applied to your project. As the primary funder we require a standalone
position for the acknowledgement stamp on all materials and promotional activity associated with
the project. Any other partners involved should have a secondary position.  

Read our acknowledgement toolkit

Links to our acknowledgement stamp can be found in the acknowledgement toolkit. Every project
delivered in Wales must display the bilingual Welsh and English language acknowledgment stamp.

How to talk about your Heritage Places grant

Heritage Places standard text

In addition to the acknowledgement statement (found in the acknowledgement toolkit) you should
also use the following standard text when talking about Heritage Places:

The National Lottery Heritage Fund is investing up to £200million in places across the UK to put
heritage at the centre of local approaches that improve people's connection to where they live,
work and visit.

Social media posts
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https://www.heritagefund.org.uk/funding/acknowledging-your-grant


In addition to the guidance in our acknowledgement toolkit please also use the hashtag:
#HeritagePlaces  

Legacy statement – use this statement after the project has ended

[Project name] was made possible by The National Lottery Heritage Fund as part of the Heritage
Places Strategic Initiative.

For queries regarding acknowledgement, email brand@heritagefund.org.uk.  
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